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The information environment is rapidly transforming due to technological

development. Changes in the information people consume; where and how

they consume it; and how they communicate, have implications for broader

economic and socio-political situations.

Trends such as low confidence in the media; media fragmentation; high

levels of sensationalism; impact of influencers; dominance of audiovisual

content; and blurring between authentic and inauthentic behavior online all

naturally interact with each other.

This exceptionally complex system is therefore difficult to clearly

characterize. Perhaps its most obvious feature is the ambiguity or liquidity

of the information environment, set to increase in the future.

It    will    be    driven    by    the    ongoing    migration    of    communication

and   information   consumption  online;  younger   generations,   for   whom

the digital environment is a natural space; and virtual reality and artificial

intelligence developments.

Countries may take different approaches to the changing information

environment. It is recommended that the adaptation process emphasizes

education;       and       supports       critical       thinking,       media      literacy

and the development of active digital citizenship.

Another  approach   is  to   try  to   regulate   the   information   environment

by introducing new obligations for service providers and digital platforms,

for example.

In addition to the technological and economic aspects, current discussions

on  this  topic  have  an  important  security  dimension.  Amid  propaganda

or disinformation spread that is damaging to democratic societies, countries

are looking for ways to effectively combat these negative phenomena
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Information transmission is continuously changing. At present, it is influenced

mainly by access to new technologies and changes in information sources.
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INFORMATION SOURCES FRAGMENTATION

The range of information sources is constantly expanding. Currently, they

mainly   comprise  television,   radio,  printed  newspapers,   websites,  blogs

and podcasts.

High-quality, independent media is also available locally. For example,

Slovak audiences have access to Czech sources, which are linguistically

intelligible.

However, the fragmentation of sources can also cause problems.

With a plethora of information sources, it is difficult for a society to maintain

its cohesion through narratives that shape common values and identity.

There  is  also  the  problem  of  confirmation bias (1)  for  readers  who  tend

to - and have the means to - search for information that supports their

beliefs.

On the other hand, diverse information sources afford consumers more

opportunities to come across a wider range of differing views. 

NEW TECHNOLOGIES

Technological progress allows for information dissemination at a hitherto

unimaginable scope and speed (2).

In addition to the traditional press, modern consumers also rely on online

information sources, pre-eminently social media (3).

It    is    also    possible    to    observe    changes   in   the    way   information

is disseminated.

Until recently, social media audiences mainly consumed textual online

content, whereas nowadays, text is being replaced by videos. These can

even be shared live (4).

(1) Nickerson (1998)
(2) Bay, Fredheim (2019), p. 26
(3) Waltzman (2017), p. 4
(4) Waltzman (2017), p. 1 4 



CONTENT SENSATIONALISM

News sources that rapidly garner popularity often share certain

characteristics – they tend to be “new and very appealing” (5).

The  high  degree  of  media  sensationalism  may  also  be  a  consequence

of the growing number of news sources. The natural outcome is increased

competition, leading to a fiercer fight for attention.

THE IMPACT OF INFLUENCERS

Influencers are a narrow circle of individuals with a wide reach. They receive

a relatively high degree of attention on social media (6).

This  trend  could  be  considered  a  double-edged  sword.  If  an  individual

with a large fan base spreads disinformation, a large number of people

could be exposed to harmful content.

However,   the   opposite   is   also   possible.   With   consistent   dedication

to the cause, influencers can effectively help combat disinformation.

AUDIOVISUAL CONTENT DOMINANCE

Psychological studies show that consumers remember audiovisual

information better than text (7).

This trend, combined with modern technological development, also

foreshadows information consumption development.

In   the   future,   we  can  expect  a  rise  in  audiovisual   content  generated

by artificial intelligence, as well as widespread adoption of virtual reality.

In this context, deepfakes (8) are only a foretaste of the true technological

potential to spread misinformation.

(5) Mazarr et al. (2019), pp. 25-26
(6) Mazarr et al. (2019), p. 35
(7) Clarkson (2014)
(8) Sample (2020)
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MICROTARGETING

Information   about   internet  and   social   network   users  is  concentrated

in the hands of several technology giants.

Large  quantities  of  user  data  can  reveal much  about the user’s  behavior

and even predict it.

Behavioral patterns can then be used to influence in manipulation

campaigns (9).

However, following the Cambridge Analytica scandal, public demand has

grown for stricter regulation (10).

BLURRED LINES BETWEEN AUTHENTICITY AND INAUTHENTICITY

Business models of social media, disinformation campaigns and new

technologies  make  it  more  difficult  to  distinguish  facts   from  opinions

and advertising (11).

Politically   motivated   state  and  non-state   information   operations   play

an important role in this regard.

There is  also a  trend  toward  information  commercialization  in  the  form

of hidden advertising and targeted data collection.

(9) Mazarr, et al. (2019), p. 29
(10) Tactical Tech (2019)
(11) Hybrid CoE (2020), p. 9 6 



Continual   changes   in  the   information   environment   also   lead   to  changes

in information   consumption.   Traditional   information   sources,   still   followed

by   the    larger    part    of    the   population   (television,    radio,    print    media),

are complemented by new online sources (online media, social media).

INFORMATION
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INTERNET ACCESSIBILITY

At present, the internet is a commodity available to about 4.7 billion
people across the globe (12).

In 2008, approximately 60% of EU households had internet access. In one

decade,  this  number  has  seen  an  enormous  increase: in 2018, up  to 81%
of EU households had internet access (13).

This upward trend can also be observed in Slovakia. While, in 2013, only 78%

of Slovak households had internet access, in 2018, it was 89% of households

(13). 

SOCIAL MEDIA POPULARITY

Greater internet availability is also observable in social media popularity,

used by more than half of the planet - 4.14 billion people (12).

Facebook   is  currently  still  the  most  popular  social  media  service,  with

up to 2.8 billion active users worldwide (14).

It is most popular among users between the ages of 25 and 30 - up to 84%

of people in this group use it (15).

Despite its popularity, however, Facebook is losing young users.

Globally, younger generations prefer Instagram, which is used by up to 75%
of social network users between the ages of 18 and 24 (15).

In the USA, Snapchat has topped the list of the most widely used social

media platforms among young people aged 12 to 17 since 2016 (15).

SOCIAL MEDIA IN SLOVAKIA

In  Slovakia,  social  media sites  are  used by  up to 60%  of  the  population.

For young people aged 16 to 24, this figure is significantly higher - 93% (16).

(12) Statista (2020)
(13) Eurostat (2019)
(14) Chaffey (2020)
(15) eMarketer (2018)
(16) TASR (2019) 8 



In January 2019, Facebook was used by approximately 2.6 million Slovaks.
Instagram, which mainly attracts the younger generation, had almost 1.1
million users (17).

Twitter is popular abroad, but in Slovakia it managed to attract only 145
thousand users. Snapchat is used in Slovakia by about 277 thousand people
(17).

Most Slovaks - up to 3 million - use the video platform YouTube (18). 

TRUST IN MEDIA AMONG YOUNG SLOVAKS

According to a 2020 study by Digital News Report, only 28% of Slovaks trust
the media. This figure marks a 5% decrease from the previous year (19).

A survey conducted by  the Youth  Council of Slovakia found that  only  56%
of young people between the ages of 15 and 24 trust traditional media
outlets. Up to 38% of respondents expressed confidence in alternative
media (20).

The survey also showed that 62% of respondents only rely on a select group
of media or journalists (20).

78% of young people do not have full confidence in any news portal (20).

TEACHER INFORMATION SOURCES

With regard to teachers, however, the situation is not good. 

A survey conducted by the agency Focus shows that teachers have high
confidence in alternative, factually misleading and even conspiratorial
media (21).

As many as 57% of teachers would recommend the portal hlavnespravy.sk
to their students. 53% of teachers consider the controversial magazine Zem
a Vek to be trustworthy (21).

Online   portals   slobodnyvysielac.sk   and  infovojna.sk   are  used   by   20%
of the surveyed teachers (21).

(17) Kemp (2019)
(18) Hapák (2019)
(19) Newman et al. (2020)
(20) RMS (2019)
(21) Goda (2019)  9 



Teacher    propensity   to   consume   disinformation    was   also   confirmed
by a Focus survey on combating the coronavirus pandemic. 

As many as 31% of teachers believe vaccination is a rehearsal for populace
microchipping. 48% of respondents believe the government is spreading
false information about COVID-19 (22).

The findings of Globsec confirm this trend. Its publication shows that
among   Central   Europeans,   Slovaks   are   the   most   prone   to   believe
in conspiracies.

As  many   as   56%   of   respondents   are   prone   to   believe   conspiracies
or deception (23).

THE MOST SIGNIFICANT INFORMATION SOURCES 

Slovaks still get most of their news from television.

A Focus survey for MEMO 98 shows that 52% of respondents consider
television to be their primary source of information (24).

Only 17% of respondents consider internet news portals to be their most
frequently used information source (24).

Only 9% of respondents listed social media as their primary information
source on political events (24).

Dividing the population into smaller parts reveals another trend. The lower
the consumer’s age, the more likely they are to heed social media
information.

According to a Focus survey for MEMO 98, 65% of people aged 18 to 24 use
social media to stay informed about domestic politics (24).

According  to  a  Globsec  survey,  56%  of  young  people  see  the  internet
as their primary source of information about world events.

88% of respondents stated that they obtained information from Facebook
(25).

(22) Kernová (2020)
(23) Hajdu, Klingová (2020)
(24) Focus (2020)
(25) Hajdu, Kupková (2018) 10



INFORMATION VERIFICATION

Approximately    20%    of   Globsec    respondents    admitted    that   they
do not verify their sources when sharing news on their profile (25).

The findings of the Slovak Youth Council are similar - 16% of young people
do  not  verify  their  information  sources.  On  the  other  hand,  up  to  44%
of respondents stated that they always or frequently check their sources
(26).

Therefore, it seems that social media is not as powerful in shaping public
opinion as traditional media.

Furthermore, a survey carried out by Focus for MEMO 98 found that as many
as 56% of respondents think misinformation is a social media problem (27).

This  number  is 24%  for  online  news portals, 23% for print  media and 19%
for television (27).

(25) Hajdu, Kupková (2018)
(26) RMS (2019)
(27) Focus (2020)  11 
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